SEE THIS EMAIL ONLINE

Preparations are well underway and demand for stand space at the UK’s
leading and most comprehensive commercial road transport event is as strong
as ever. Already, 85% of the available stand space has been sold.
This year we will be welcoming many companies making their first appearance at the
show, such as the London Electric Vehicle Company, Katmerciler and Daltec. Renault
will be returning to the show, and we will also be hosting regular exhibitors like Ford,
Volkswagen, Fiat Professional, Vauxhall, MAN and many other companies from
across the industry. With such an array on display, operators can expect another
successful CV Show in Birmingham next April.
“As organisers, we aim to give visitors the complete package of the commercial
vehicle industry trade show with new vehicles, emerging technologies and the
opportunity to connect with key decision makers and other individuals who are as
passionate about the sector as they are,” said Murray Ellis, Show Director.
To secure your exhibitor space at the CV Show, click here. To see the latest floor
plan, click here. You can also contact the sales team to discuss your requirements
on +44 (02) 20 7630 2102, or email us at sales@cvshow.com.

Exhibitor PR opportunities
Leverage your investment at the CV Show through several different media channels
to promote your brand and maximise your exposure before, during and after the
show.
Publicity opportunities include our new media website, newsletters distributed to both
show visitors and exhibitors, the Show Guide and a strong social media presence both
before and during the show.

New media website
We have set up a media website for
members of the press to access the latest
news, insight and images from exhibitors
and show organisers. To upload your
stories, just access the media website via
www.cvshow.com.
If you have any questions or would like to
know more, please
email:cvshow@newspress.co.uk.

Exhibitor and Visitor Insights
Our Exhibitor Insight and Visitor Insights are widely distributed to media, visitors and
fellow exhibitors. They provide valuable opportunities to share your latest news and
show plans to a wide audience in the lead-up to the CV Show in April.
If you would like to feature in an Exhibitor or Visitor Insight, please contact Tim Mustin
on 020 7630 2012 or email tim@cvshow.com.

Social media
As we get closer to the CV Show, we
will be ramping up our activity on
social media. Join in the conversation
by following us on Facebook,
LinkedIn, Instagram and Twitter.

Outside exhibition space at the CV Show
If you require additional space to display your vehicles or equipment, we are offering
the Outside Exhibition Area (OEA), adjacent to Hall 5. The OEA will be the first
reference point for visitors arriving from the NEC East car parks and is also
accessible from within the show halls.
Please contact Tim Mustin on +44 (0) 20 7630 2102 or email tim@cvshow.com.
NEC Media also offers opportunities for vehicle placements and vehicle
demonstrations in several areas around the outside of the show halls and NEC site
Please contact Nicola Burner on +44 (0) 121 767 2543 or email
nicola.burner@necmediagroup.co.uk.

The perfect platform for Toyota
Gareth Matthews, LCV Manager for Toyota GB, tells
us about his company's plans for the CV Show 2020:
What are you planning to bring to the CV Show?
We are planning to display our full range of commercial vehicles at the CV Show;
Proace, Hilux, Land Cruiser Commercial and the new Proace City, which will just have
gone on sale, will all be available to view. As we refine our show plans, we will make
further specific announcements nearer the time.
What does the CV Show offer a brand like Toyota?
Since our return to the CV Show in 2016, it has provided the stage to launch several
new products, such as the global debut of our new Proace City van in 2019. The
show size and location make it a perfect platform for us.
Perhaps most importantly, the show enables us to talk to our customers. It provides
us with direct feedback on how our products are used and we can understand what
our customers need for the future. It's also an opportunity to help show visitors find
out more about our range and test drive our products.
How important is the CV Show to Toyota's marketing strategy?
As an opportunity to meet and greet our current customers, make new ones and talk
to owners about our product range, the show is invaluable.
It also enables us to showcase our products and explain our plans for the UK
commercial vehicle market, and each year provides us with further insights about our
customers' needs.

Johnston Sweepers planning to clean up

Graham Howlett, Sales and Marketing
Manager, from Johnston Sweepers
(Bucher Municipal) outlines plans for his
company's first appearance at the CV
Show:
"This will be our first time as an exhibitor
at the CV Show, and we are planning to
bring with us a sweeper, a spreader and
a sewer cleaning unit at least – we may
well have a new product as well.
"We decided to exhibit at the CV Show
2020 because we wanted to test it
against other vehicle shows we have
done around the country. As footfall has
reduced at other shows, we want to see
if the CV Show suits our customer group.
"We are also looking forward to catching
up with our private sector and municipal
customers, who are an important part of
our market."
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